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Maryln leads the Future Insight Group, part of Design and Development at Herman Miller. The
Future Insight Group develops a contextual understanding of the future through identifying and
tracking key drivers of change and understanding their intersections. This knowledge acts as the
catalyst to arrive at implications important to Herman Miller’s business around product, service
and business strategies.

Maryln leads scenario planning projects and 1s co-creator of the Kaleidoscope Experience that uses
these scenarios as the basis for an interactive learning experience.

Maryln has been with Herman Miller for over nineteen years in a variety of disciplines from
Marketing to Corporate Giving to New Product Development. She has a BS in Economics from
the Krannert School of Management at Purdue University and has been trained in the process of
scenario planning by Global Business Networks, a world leader in scenario planning consulting.
Aggressively curious 1s how she describes one of the common characteristics of herself and her
team. “We are never satisfied with what we have learned, as there are always more rocks to turn
over and new ways to interpret information.”

An avid gardener, Maryln 1s a member of the Board of Directors and chairs the Marketing
Committee of the Frederik Mener Gardens and Sculpture Park in Grand Rapids, Michigan.



