Athletic Public Relations

RECRUITING

Presenceof MediaDuring Recruiting Contact (13.11.1)
A member ingtitution shdl not permit amediaentity to be present during
any recruiting contact made by aningtitution’scoaching staff member.

CommentsPrior to Signing (13.11.2)

Prior to thesigning of aprospect to aNational L etter of Intent or

aningitution’ swritten offer of admissionand/or financia aid, a

member ingtitution may comment publicly only to theextent of

confirming itsrecruitment of the prospect. Theingtitution may not

comment general ly about the prospect’sability or the

contribution that the prospect might maketotheingtitution’'s

team; further, theingtitutionis precluded from commentinginany

manner asto thelikelihood of the prospect’ssigning with that

inditution.
I nterpretation: Newspaper Articles. A local newspaper may
print a picture that includes both prospective student-athletes
and enrolled student-athl etes, provided the newspaper
includes an informational article on the prospects and
enrolled student-athletes, the newspaper is not affiliated with
the institution, and the picture and story were not arranged
by the member institution. (11/92 staff interpretation).

Evaluationsfor M edia, Recruiting Services(13.11.2.1)
Athleticsdepartment staff membersshall not evaluate or rate aprospect
for newsmedia, scouting servicesor recruiting servicesprior to the
prospect’s signed acceptance of theingtitution’swritten offer of admission
asastudent and/or written tender of financial assistanceto be provided
upon the prospect’ senrolIment.

Radio/TV Show (13.11.3)
A member ingtitution shall not permit aprospect or ahigh school, college
preparatory school or two-year college coach to appear, beinterviewed
or otherwise beinvolved (in person or viafilm, audio tape or videotape)
on

(@ Aradioortelevision program conducted by theingtitution’s

coach;
(b) Aprograminwhichtheingti %m on’'scoachisparticipating; or
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(¢) Aprogramfor whichamember of theingtitution’sathletics staff
hasbeen instrumentd in arranging for the appearance of the
prospect or coach or related program material.

I nterpretation: Booster who works with a media entity having
contact with prospective student-athlete: A media entity (e.g., radio,
talk show host, newspaper reporter) who also is a representative of
an institution’s athletics interests may have contact with a
prospective student- athlete, provided the contact is through a
normal working relationship and not for the purpose of recruiting the
prospective student-athlete. During a member institution’s coaches
show, the institution may not permit the name or picture of a
prospect to appear in a sponsor’s congratulatory commercial (staff
interpretation 11/91).

Prospect’sVisit (13.11.4)
A member ingtitution shal not publicize (or arrangefor publicity of) a
prospect’svidgit to theingtitution’scampus.

I ntroduction of Prospect (13.11.5)

Aningtitution may not introduceavisiting prospect at afunction (e.g., the
ingtitution’ssportsaward banquet or anintercoll egiate athl etics contest)
that isattended by mediarepresentativesor open to thegeneral public. It
isnot permissiblefor amember ingtitution to make agenera introduction
of avisiting prospect at any function or gathering.

Photogr aph of Prospect (13.11.7)

Itispermissiblefor aninstitution to photograph aprospect during a
campusvisittobeusedintheingtitution’spermissible publicity and
promotiond activities(e.g., pressrelease, mediaguide), but the
photograph may not be given to the prospect.

Announcement of Signing (13.11.8)

Publicity released by aningtitution concerning aprospect’scommitment to
attend theinstitution shall occur only after the prospect hassigned a
National Letter of Intent or subsequent to the prospect’ssigned
acceptance of theingtitution’ swritten offer of admission and/or financia
ad. Such communicationsshall belimited to thosemediaformsnormaly
used by theingtitution.
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I nter pretations:
Press Release. A member institution may includein a press
release announcing the signing of a new prospect, the
name(s) of prospects who previously have signed with the
institution in that sport to date (5/90 staff interpretation).

Video Clips. Itispermissiblefor aninstitution to show video
clips of a prospect through its normal media outlets (e.g.,
television, Web sites) during its announcement of the
prospect’s signing, provided such publicity occursonly after
the prospect has signed a National Letter of Intent or
subsequent to the prospect’s signed acceptance of the
institution’s written offer of admission and/or financial aid
with the institution. Further, an institution may produce a
single highlight film (per sport) that includes all of itssigned
prospects to show to its boosters in conjunction with booster
club functions. The subcommittee noted that although other
prospects may appear in the video clips, the focus of the clip
must be related to the prospect who has committed to the
institution. (7/21/99 Official)

I ndependent Announcement by Prospect (13.11.8.2.2)

Press conferencesto announce asigning may be arranged independently
by the prospect (or the prospect’sfamily), provided thereisno
arrangement or involvement whatsoever by theingtitution or
representativesof itsathleticsinterests.

Saff Member Presence (13.11.8.3)

Ingtitutiona staff membersare expresdy prohibited from persona contact
with mediarepresentativesat the site of thesigning or at any other
prearranged site when a prospect accepts an offer made by theinstitution.
Thisdoesnot precludethe presence of bonafide mediarepresentatives
who areemployed on apart-timebasisby theinstitution.

Recruiting Advertisements(13.4.5.1)

The publication of advertising or promotional materia, by or on behalf of
amember ingtitution, designed to solicit theenrollment of aprospective
student-athleteisnot permitted. Accordingly, amember ingtitution may
not buy or arrange to have spacein game programsor other printed
materidspublished to provideinformation concerning theathletics
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participation or eval uation of prospects(e.g. recruiting publications) for
any purpose whatsoever, including advertisements, alisting of prospective
or enrolled student-athleteswhowill attend theinstitution and informative
materidsrelated totheingtitution.

Interpretation: All Media. A member institution may not purchase
advertising (e.g. season tickets, athletics program) to be aired during
the broadcast or telecast of a high school contest. 13.4.5.11is
applicableto all media forms.(official 8/92)

I nterview to Recruiting Publication (13.4.5.1.1)
Aningtitutiona coaching staff member may not provideaninterview for an
articlethat will appear in arecruiting publication or newd etter.

M edia Guides, Recr uiting Brochures(13.4.5.2)

A member ingtitution may not devel op aseparate mediaguideor
recruiting brochureto send to the mediaor aumni that does not meet the
specificationsoutlinedin 13.4.1-i.

13.4.1(i) Publications- Aningtitution may produceeither a
recruiting brochure or mediaguide (but not both) in each sport it
sponsorsand provideit to aprospect. The publication may have
only onecolor of printinginsidethecovers.
Miscellaneous Promotions(13.4.5.3)
Member ingtitutionsand their representativesof athleticsinterestsare
prohibited fromfinancing, arranging or utilizing recruiting aids(e.g.
newspaper advertisements, bumper stickers, message buttons) designed
to publicizetheingtitution’sinterest inaparticular prospect.

13.4.5.3 NCAA or Conference Championship Posters(13.4.5.3)
Aningtitution hostingan NCAA or conference championship may
produce aposter promoting the championship and sendittoahigh-
school coach and/or hisor her educational ingtitution. Itisnot permissible
to send such aposter to aprospect.
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WEB SITEINFORMATION

Itispermissiblefor aingtitution’ sweb site or an athl etics department staff
member’s personal web sitetoincludeinformation related tothe
ingtitution’sathletics programsand ahyperlink totheingtitution’sathletics
web site, provided neither theingtitution’sweb site nor the athletics
department staff member’s personal web sitecontains:

(@ information regarding prospective student-athl etes, except as
permitted under Bylaw 13.11.8;

(b) any hyperlink totheweb site of arecruiting/scouting serviceor a
non-ingtitutional publication that reportsprimarily onthe
indtitution’sathleticsprogram;

(c) recruiting videosor other audio/video materias, except as
permitted under Bylaw 13.4.2.1. [References. Bylaws13.4.1
(printed recruiting materials) and 13.4.2.1 (highlight film/

videotape/audio tape)]

Ingtitutional Web SiteLinksto Non-ingtitutiona Publication/Recruiting
Service: Itisnot permissiblefor aninstitution’swebsiteto providea
hyperlink (i.e., direct link) or makedirect referenceto either thewebsite
of anon-ingtitutional publication that reportsprimarily ontheingtitution's
athleticsprogram or arecruiting/scouting service, inasmuch assuch
activity isconsidered to be anon-permissible endorsement of the
publication and/or scouting/recruiting service. [Reference: 11.3.2.7 (Non
institutiona publicationsthat report on athleticsprogram) and 11.3.2.10
(recruiting service consultants)].
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PROMOTIONALACTIVITIES

| nterpretations:
Use of Sudent-Athlete’'s Name or Photo on T-Shirts. When a
student- athlete isinvolved in permissible promotional
activities per 12.5.1, it isnot permissible to use the student-
athlete’'s name or picture on any items (e.g., T-shirt) other
than printed materialsif a commercial logo also appearson
the item.(8/31/94 Saff)

Advertisements That Appear on the Same Page as the Picture
of a Sudent-Athlete with Remaining Eligibility. A
commercial advertisement that appearsin an institutional
athletics publication (e.g. media guide, game program) that
appears on the same page as the name or picture of a
student-athlete with remaining eligibility is not limited to the
sponsoring company’s officially registered regular trademark
or logo, name, address and telephone number, provided the
name or picture of the student-athlete is not included as part
of the advertisement. (7/94 Official)

Use of student-athlete’'s name or_picture in pocket-team
guide. A company operating independent of an institution
may produce a pocket-team guide utilizing the names and
pictures of the institution’s student-athletes with remaining
eligibility without jeopardizing the eligibility of such student-
athletes. The committee noted that it would be permissible
for the institution to be involved in verifying the accuracy of
the information contained in such a guide. It would not,
however, be permissible for the institution (or the company,
acting on behalf of the institution) to provide such an itemto
prospective student-athletes. (4/93 Official)

Corporate Trademark/Logo on Billboard. It ispermissiblefor
the regular officially registered trademark or logo of a
commercial company to appear on a billboard as part of a
permissible promotional activity that includes the name or
picture of a student-athlete with remaining eligibility,
inasmuch asa billboard is considered a printed material. (8/
96 Official)
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Promotions|nvolving Commer cial L ocations/Sponsors(12.5.1.1.2)

A member ingtitution or acharitable, educationa or nonprofit organization
may usethe appearance, name or picture of an enrolled student-athleteto
promotegeneraly itsfund-raising activitiesat thelocation of acommercia
establishment, provided the commercial establishment isnot acosponsor
of the event and the student-athlete does not promote the sale of a
commercia product in conjunctionwith thefund-raising activity. A
commercia establishment would become acosponsor if thecommercia
establishment either advertisesthe presence of the student-athlete at the
commercia location or isinvolved directly or indirectly in promoting the
activity.
I nter pretations:
Distribution of Commercial Productsin Conjunction with an
Institutional Promotion. An institution is permitted to
distribute discount coupons or packages as part of an
institutional promotion that also includes the distribution of
items (e.g., poster) that include the names or pictures of
student-athletes with remaining eligibility. (3/95 Saff)
Promotional Videotapes Airing in Commercial Establishment.
A promotional video that includes the names and pictures of
student-athletes with remaining eligibility may not be aired on
video monitors at local commercial establishmentsif the
commercial establishment isinvolved in any manner in
promoting the activity (e.g. initiating the request for the
video). (9/94 Official)

Sudent-Athletes Appearing on Ballotsin Commercial
Establishments. It isnot permissible for the names or
pictures of student-athletes with remaining eligibility to
appear on a ballot displayed in a commercial establishment
that is being used for the purpose of selecting a recognition
award. (2/96 Official)
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Commercial Advertisement (12.5.1.4)

Itispermissiblefor astudent-athlete’'snameor picture, or the group
picture of aningtitution’sathletics squad, to appear in an advertisement of
aparticular business, commercia product or service, provided:

(@ Theprimary purposeof theadvertisement isto publicizethe
sponsor’scongratul ationsto the student-athl ete or team,

(b) Theadvertisement doesnot include areproduction of the product
withwhich thebusinessisassociated or any other item or
description identifying the businessor service other thanitsname
or trademark;

(c) Thereisnoindicationinthe makeup or wording of the
advertisement that the squad members, individually or collectively,
or theingtitution endorsesthe product or service of the advertiser;

(d) Thestudent-athlete hasnot signed aconsent or release granting
permission to usethe student-athlete’ snameor pictureina
manner incond stent with the requirementsof thissection; and

(e) If thestudent-athlete hasreceived aprizefromacommercial
Sponsor in conjunctionwith participationinamember ingitution’'s
promotiona activitiesand theadvertisement involvesthe
announcement of receipt of the prize, thereceipt of theprizeis
consistent withtheprovisionsof 12.5.2.3.3and officia
interpretations approved by the M anagement Council.

Promaotion by Third Party of Highlight Film, Videotapeor Media
Guide(12.5.1.9)

Any party other than theinstitution or astudent-athlete (e.g., adistribution
company) may sell and digtributean ingtitutiona highlight film or videotape
or aninsgtitutional or conference mediaguidethat containsthe namesand
picturesof enrolled student-athletesonly if:

(@ Theindtitution specificaly designatesany agency that isauthorized
toreceive ordersfor thefilm, videotape or mediaguide;

(b) Salesand digtribution activitieshavethewritten approva of the
ingtitution’sathleticsdirector;

(c) Thedistributioncompany or aretail storeisprecluded fromusing
thenameor picture of an enrolled student-athletein any poster or
other advertisement to promotethe sale or distribution of thefilm
or mediaguide; and

24

http://www.purdue.edu/athletics/compliance/index.html



(d) Thereisnoindicationinthe makeup or wording of the
advertisement that the squad members, individualy or collectively,
or theinstitution endorsesthe product or servicesof the
advertiser.

Player/Trading Cards(12.5.1.1.3)

A member ingtitution or recognized entity thereof (e.g. fraternity, sorority

or student government organi zation), amember conferenceor a

noningtitutional charitable, educationa or nonprofit agency may distribute

but may not sall player/trading cardsthat bear astudent-athlete’ snameor

picture.
Interpretation: Advertising the Availability of Player Cards
at Commercial Establishments. A third party distributor of
institutional player cards would be permitted to promote the
availability of the player cards at its commercial
establishment, provided the distributor does not utilize the
names or pictures of student-athletes to promote the
availability of the cards at the commercial establishment. (7/
90 staff)

Useof a Sudent-Athlete’sNameor PictureWithout Knowledgeor
Permission (12.5.2.2)
If astudent-athlete’'snameor picture appearson commercial items(e.g.
T-shirts, serving trays, playing cards, posters) or isused to promotea
commercia product sold by anindividual or agency without the student-
athlete’' sknowledge or permission, the student-athlete (or theingtitution) is
required to take stepsto stop such an activity in order toretain hisor her
eigibility forintercollegiateahletics.
Interpretation: Use of Sudent-Athlete’'s Nickname or
Number on Commercial Items. It is not permissible for a
commercial entity to use a student-athlete’s nickname or
likeness (e.g. silhouette of student-athlete that includes the
student-athlete’'s number) on commercial items without
jeopardizing the student-athlete’'sremaining eligibility. Itis
permissible for a commercial entity to sell a commercial item
that includes a student-athlete’s jersey number accompanied
by a slogan (e.g. “ You must be 21 to win the Heisman” )
without jeopardizng the student-athlete’'s eligibility, provided
the item does not contain the student-athlete’'s name (or
nickname) or picture (or Iizléeness). (12/93 Saff, 8/98 Official)
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Purchasing of Adver tisements| nvolving Non-institutional
Publications:

Aningtitution may permit anon-ingtitutiona publication that reports
primarily onaningtitution’sathleticsprogramto purchase advertisng
spaceinaningtitutional publication (e.g., gameprogram) or an
ingtitutional ly-controlled mediaoutlet (e.g., ingtitution’scoach’sshow or
web site), provided the opportunity to purchase such advertisng spaceis
opentothegeneral public on an equal-accessbasis at the established
rate. Similarly, itispermissiblefor aningtitutionto purchase advertisng
spaceinanon-ingtitutional publication that reportsprimarily onthe
ingtitution’sathletics program or amediaoutl et controlled by the non-
ingtitutiona publication (e.g., thenon-ingtitutiona publication’sweb Ste).
(12/9/99 Cfficid)
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